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B R A N D  I D E N T I T Y

Brand


Guidelines 2023

United under #TigerNation, Gen.G’s core mission is to help fans and athletes use the power of gaming

and esports to get ahead in and beyond the competition. With an emphasis on education, DEI initiatives,

and innovative partnerships, Gen.G is a commercial and thought leader, building a global, inclusive and

cross-cultural future for gaming. Its unique portfolio of teams includes the Seoul Dynasty

(Overwatch League), League of Legends Champions Korea (LCK), the Gen.G & Gen.G Black VALORANT teams,

the PUBG Gen.G team, and the NBA2K’s Gen.G Tigers (the first non-NBA owned team in the NBA 2K League).

Gen.G has also been a major proponent in seamlessly bringing in non-endemic brand partners to the

world of gaming and esports, including 1Password, Burberry, Crocs, King’s Hawaiian, McDonald’s,

Mobil1, Procter & Gamble, Toyota, and more. Gen.G also operates the Elite Esports Academy, the

world’s first fully-integrated academic esports program in Korea. Gen.G’s teams, content creators

and corporate staff work out of their offices in Los Angeles, Seoul and Shanghai. For more

information, visit GenG.gg or follow on Twitter @Geng.

http://geng.gg/
https://gengesports.slack.com/team/U02FVM9LVT9
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COMPANY LOGO
“The two G’s facing each other form the Gen. G


shield—a recognizable symbol for tank players.


Look closely and a sword, for DPS, appears in the


middle. Together, the logo is shaped like a heart,


symbolic of support players.” — Kevin Chou,


Gen.G Chairman & Founder
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2023PRIMARY SYMBOL

Please use this color variant on a light


background.  

LIGHT BACKGROUND

Please use this color variant on a light


background. 

LIGHT BACKGROUND

Please use this color variant on a dark


background. 

DARK BACKGROUND

Please use this color variant on a dark

background. 

DARK BACKGROUND

D O W N L O A D  L O G O  F I L E S  H E R E

https://drive.google.com/drive/folders/1R7TwOJMMeXWT74uouJaUR8zLHbPcGqzU?usp=share_link
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LOGO USAGE
Use the “shield” portion of the logo only, omitting the top text.
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Use core brand color

combinations 
Do not warp, recreate, or modify

the logo lock-up 
To ensure its integrity and

visibility, the logo must always be

kept clear of competing text 
 Do not use old logo with

“esports” under the Gen.G
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CMYK 70, 50, 30, 100

CMYK 88, 77, 0, 0

RGB 0, 0, 0

RGB 205, 46, 58

H E X  C O D E  # 0 0 0 0 0 0

H E X  C O D E  # 0 0 0 F F

CMYK 0, 0, 0, 0CMYK 30, 40, 100, 7 RGB 255, 255, 255RGB 170, 138, 0

RGB 205, 46, 58

H E X  C O D E  # F F F F F FH E X  C O D E  # A A 8 A 0 0

H E X  C O D E  # C D 2 E 3 A

P R I M A R Y  P A L A T T E

S E C O N D A R Y  P A L A T T E

RGB 0, 0, 255



D O W N L O A D  T Y P E F A C E  H E R E

https://drive.google.com/drive/folders/1ggDKKay9p4wsOCRE7OM9kFJELzieE8vm?usp=sharing


FOR QUESTIONS OR

COMMENTS

Contact Information
Brand Guidelines
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contact@geng.ggG E N E R A L  I N Q U E R I E S

T E A M  A P P L I C A T I O N S
A N D  G A M I N G  I N Q U E R I E S

P A R T N E R S H I P  &
A D V E R T I S I N G

P R E S S  &  M E D I A

gaming@geng.gg

partners@geng.gg

press@geng.gg
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mailto:press@geng.gg


THANK YOU
# T I G E R N A T I O N  # C H A N G E T H E G A M E
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